FloocdlLights Review

A review of key audience data from the FloodLights
Exhibition taken from 459 respondents

AUDIENCE
DEMOGRAPHICS

68% of Audience Identified as Female
30.3% of Audience Identified as Male
0.4% of Audience Identified as Non Binary
1.3% Preferred not to say

M
W)

Most Predominant Age Range: 50-64
What is your age group?

W 50to64 M 35to49 M 65to79 MW 25to34 W 18to 24 MW Prefer not to say M Most predominat

Highest Level of Education attained Predominantly Degree level or Above

What is the highest level of education you
have completed?

m Degree level or above m GCSE or equivalent m A level or equivalent

m HND or Foundation degree m Other qualification W Prefer not to say

Disability Data

Do you consider yourself to have a disability

H No N Yes M Prefer not to say



Most Frequent Postcode Location: HUS

Audience Postcode Areas
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WHICH ELEMENTS DID PEOPLE VIST?
Most visited were Sirens and Overflow (396 Responses)

Which elements of FloodLights did you visit?
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Over-Flow by Vent  Sirens by Davy and  Sinuous City by Panel Discussion Lantern parade Digital Programme
Media at Trinity  Kristin McGuire at Limbic Cinema in 51
House Academy Princes Quay Whitefriargate

Floodlights: https://www.absolutelycultured.co.uk/whats-on/past-projects/floodlights/
Risky Cities: https://riskycities.hullac.uk/




AUDIENCE EXPERIENCE

83% of respondents felt that the quality of Floodlights overall was
good or above.

How would you rate the quality of the following?

Mvery good Mgood Maverage Mpoor Mvery poor

overall experience

quality of event

quality of installations

LIVING WITH WATER : WHAT MATTERS TO
PEOPLE

94.8% of respondents value water's role in supporting biodiversity
84.3% of respondents feel that water is an important part of Hull's
identity.

Living with water: what matters to people?

W strongly agree Magree Mneutral Mdisagree Mstrongly disagree M n/a

Water is an important part of my leisure activities

| value cultures of water

| value being near water for wellbeing and relaxation
| value the views and sounds of water in the city

| value Hull's history as a city built around water

Water is an important part of identities in and around Hull

| value water's role in supporting wildlife and biodiversity
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AWARENESS OF WATER AND
CLIMATE ISSUES

30% of respondents feel they are more concerned than others about Hull's
climate issues before attending the event.
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Self-scored awareness results

W above average Maverage Mbelow average mN/A

Compared to most people, how concerned were you about the following
before you attended FloodLights? LWW in Hull

Compared to most people, how concerned were you about the following
before you attended FloodLights? climate issues in Hull

Compared to most people, how concerned were you about the following
before you attended FloodLights? F and FR in Hull

Compared to most people, how concerned were you about the following
before you attended FloodLights? climate issues more broadly
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FLOODLIGHTS AND CLIMATE
CHANGE

49% of Respondents agreed that FloodLights made them think
about flood risk

N/A
39% Strongly Agree
Disagree 18%
16%

Agree
31%

Neutral
28%

56% of respondents agreed that Floodlights made them think about
how climate change impacts them and their community

FloodLights and Climate Change

W Strongly agree M Agree M Neutral M Disagree M Strongly disagree B N/A

At FloodLights, | talked to others about living with water, flooding and/or climate change
FloodLights made me think about my flood risk

FloodLights made me think about my role in climate change

FloodLights made me think about how climate change impacts on me and my community

Floodlights made me think about climate change

FloodLights made me think about iving with water in the past

FloodLights made me think about living with water in the future

WHERE DID PEOPLE HEAR
ABOUT FLOODLIGHTS?

(54%) respondents heard about FloodLights through Absolutely Cultured
online marketing media (Social Media, Email or website)

Where did you find out about FloodLights?
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